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rise up the rankings and will be vis-

A refreshing change

Your website defines your brand and is an essential link between you and your Abouttheauihor

patients. It’s therefore essential you keep its content fresh and up-to-date, so Amy Rose
they are aware of your news and any new treatments on offer, says Amy Rose nge ‘(‘;;;{Jf"p’;‘f;‘;Sfjgf‘jj:};ﬁ;;‘;

predominantly in a markeling ca-
pacity. Amy currently leads the de-

our websile is an in.v.alu— and training, let your .palienls Up the raqk@ngs ; .service.lt-l'eallyisnn g()p(l to inv?sl sign and markeling leam al Dental

able part of your business. know whal is happening, and Finally, it is crucial that your inabeautiful, content-richwebsite Design Ltd. 01202 677277 or email

Initsmostbasicform,itcan whal the benefils Lo them  websolulion provideroffersanef- if nobody sees it. With search en- info@dental-design.co.uk.
provide contacl details and a list  mighl be. feclive search engine optimisation  gine oplimisation, your site will

of procedures available at your
praclice. When ils polential is
maximised, il can be areal smor-
gasbord of information, acling as
aconduitbetween your team and
your patients.There is no better
way of making your site a success
than by implementing regular
updales.

Making essential
improvements

Once your websile is up and
running, preferably with a clear
and distinct design that ties in
with your recognisable brand,
you should start thinking about
how you can improve on it. The
markel leaders in website de-
sign can make changes Lo web-
site data within 24 hours, en-
abling you to keep your patients
informed on everything that is
going on at your praclice.

This is important, because
patients feel more confident and
safe when there is a sense of fa-
miliarity. If they feel that they
know your team, youll have e
gone a long way towards lorging
a lasting relationship with them. ® An entirely bespole prevention based care plan branded only with the practice name
They won’t see you as ‘faceless’,
and will be more likely to offer

A non branded dental patient payment plan that can substantially improve profitability

@ From the start it is your plan, you choose whatever you want to offer and you are

theircommitmenttoyouoverthe in control throughout the process

long term, by making you their

first port of call should they need @ Provides a regular monthly income for your practice
lreatment.

@ Creates and rewards patient loyalty

® Consultation based so that we will only advise you to use a plan that is to your benefit
Where to start

Let us look al the essential @ Malkes economic sense and can save you thousands of pounds over some of our
core principles ol maintaining
an up-to-date websile. First and
foremost, you should already @ Our team has successfully converted many practices and understands the practitioners’
have realised the potential of
the site as an information re-
source. Whenever a new mem- ®
ber of staffjoins your Leam, note
this on the websile, perhaps benefits to the practice
wilh a briefl interview and im-
age. Instantly, the new staff 0844 8552102 www.smilecare.org.uk info@smilecare.org.uk
member becomes [amiliar lo
patients.

competitors in the industry

concerns, supporting you throughout the process

A comprehensive interest free credit programme for your patients bringing many

You should publish any other
news, including new equip-
mentin the praclice, and recent
courses, to show yourinterestin
the latest theory and Lechniques
in dentislry. You can also, if ap-
plicable, promotle special offers
through the website, introduc-
ing them at the right time, and
removing them from the site
whenthey’veruntheir course. A i
regularly updated websile is LS\
ideal for the display of multime- :
dia reports about events that
have taken place in your prac- i
tice, with images and profes- A
sionally wrilten mini arlicles. \

It is wrong to suggesl that
palients have no interestin the
theory behind whal clinicians
do. [fyou are making an invest-
ment in advanced education
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